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Patanjali spurs

‘NathataSingh@timesgroup.com

Mumbai: The Patanjali effect
of boosting consumption in the
ayurvedic products space is be-
ing felt on the hiring front ag
well. People who have gained so-
me experience in ayurveda are
said to be in demand and also
command a good premium on
ies.

Hiring agencies said they
arereceiving inquiries not only
from prospective companies,
which are expanding in this
space and are looking for candi-
dates, but also from individuals
who are exploring this sector
for caree
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ecutive Access. “Hiring is ex-
pected to take Place at a good
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of Ayurveda, Medicine and
Surgery (BAMS) background
areindemand -

> In addition to cos expanding
their ayurveda line, head hunters

are also getting inquiries from

professionals looking to gain

experience jn this fielg

> Placements firm Antal
has already closed positions

S X5 !! like CEO (international

marketing), country head
(Myanmar) and head
(packaging development) for
FMCG cos

> Candidates with a Bachelor | » Recruitment agency Executive
Access points out that there’s an
unprecedented 309 hike, with
hiring having doubled in 6 months

lin the ayurveda space hag
8rown by nearly 100 in the
last three-six months. Other
companies are replicating the
Patanjali mode] and this has
triggered demand for talent,”
Candidates with a BAMS

cine and Surgery) are being
tapped by companies like Da-
burIndia, which recently crea-
ted a full-fledgeqd sales vertica]
for healthcare with a team of
150 pharma professionals.
Mayank Chandra, mana-
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nal, said, “Our FMCG clients
are expanding the ayurvedic
broductline where they requi-
re professionals for research
and development, Supply cha-
in management, packaging,
digital marketing and sales
and marketing,”

Patanjali Ayurved, which is
understood to haye closed the
Just ended fisea] 2015116 with a
turnover of about Rs 5,000 cro-
re, has created ripples in the
FMCG space, Sri Sri }
too, hasentered the fray with its
range of products, On the other
hand, FMCG companies like
Emami, Dabyr and Hindustan
Unilever are either strengthe-
ning their naturals rangeorare
acquiring brands in this space.
Dabur India’s executive direc-
tor (HR), v Krishnan, said, *
criticalﬁmctionsinmanufactu-
ring, like quality; wehirehealth-
careprofessionals withaBAMS

(Bachelor of Ayurveda, Medj- gingpartner, Antal Internatio- background.”




